
Issue Due Dates Features Columns Webinars Trade Shows
February Space Close: 01/09/26

Material Due: 01/15/26
Mail Date: 02/03/26

Ceramics/Glass
UV Curing

Corrugated: Humidification
AM: Hardware
Spotlight: 3D Printing/AM
Target Chart: Corrugated Printers

UV Curing MILAM

April Space Close: 03/06/26
Material Due: 03/12/26
Mail Date: 04/01/26

3D Printing/AM
Software for Corrugated

Direct to Object (DTO): Ink Sets
AM: Powders/Resins
Spotlight: Corrugated
Target Chart: 3D Printers

3D Printing/AM RAPID + TCT

June Space Close: 05/08/26
Material Due: 05/13/26
Mail Date: 06/04/26

DTO
Packaging

Corrugated: Automated Finishing
AM: Software Security
Spotlight: DTO
Target Chart: Corrugated Cutters

Packaging

September Space Close: 08/04/26
Material Due: 08/12/26
Mail Date: 08/28/26

UV Curing
3D Printing/AM

DTO: Cylindrical Printing
AM: Build Software
Spotlight: 3D Printing/AM
Target Chart: DTO Printers

3D Printing/AM Printing United
Corrugated Week
Smart Manuf.: Auto

October Space Close: 09/07/26
Material Due: 09/14/26
Mail Date: 10/02/26

Decorative Surfaces
Direct to Object

Corrugated: Software
AM: Finishing/Post Process
Spotlight: DTO
Target Chart: 3D Metal Printers

Decorative Surfaces Fabtech
Materials Week 
Smart Manuf.: Aero

November Space Close: 10/09/26
Material Due: 10/15/26
Mail Date: 11/6/26

3D Printing/AM
Surface Pretreatment

DTO: Beverage Industry
AM: AI
Spotlight: Corrugated
Target Chart: 3D Ceramic Printers

DTO Formnext

In addition to our issue feature topics, we cover the 
gamut ofdigital products and services in several areas:

Each issue of Industrial Print magazine in 2026 focuses on these areas to give our readers the most up-to-date infor-

mation on every aspect of their business. Industrial Print magazine will publish six issues in 2026.
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Payment: Net 30 days. Advertisers may establish credit with Industrial Print magazine or pay by credit card. 
Publisher accepts Master Card and Visa credit cards and will apply a 3.0% surcharge for credit card purchases. 
Publisher will apply a finance charge of 1.5% per month to balances existing 30 days past the billing date. Bills are 
rendered approximately one week after the issue has been mailed. Any accounts 90 days or more past due are 
subject to collection. Commission: Recognized agencies are eligible to receive 15% discount of gross billing on 
space and color as commission, provided artwork is in electronic file format. No commission allowed on mechanical 
and other mis-cellaneous charges. Industrial Print magazine will revoke agency commission on billings not paid 90 
days after billing date. Closing Dates: Insertion orders and space reservations are due no later than the ad space 
closing date. Copy to be publication-set is due 7 days prior to the ad material due date. Industrial Print magazine  will 
not accept any cancellations after the ad space closing date. Short Rate/Rebates: Advertisers will be short-rated 
(billed at the earned rate), if within 12 months from the date of the first insertion, they do not use the amount of 
space upon which their billings have been based. Previous contract advertisers will be rebated if, within 12 months 
from their first insertion, they have used sufficient additional space to warrant a lower rate than that at which 
they have been billed. Rates: Rates become effective for all advertisers with the January 2026 issue. With respect to 
advertisers under contract, advertising rates may be changed upon 60 days notice. With respect to all other 
advertisers, Publisher accepts all insertion orders subject to provisions of the current rate card. Policies: 1. Publisher 
reserves the right to insert the word “Advertisement,” when, in the Publisher’s opinion, an advertisement resembles 
editorial material. 2. Publisher shall not be liable for any costs or damages, consequential or otherwise, in excess of 
the amount paid for the advertisement, resulting from a mistake in, or failure to publish, an advertisement or for 
any other reason. Publisher will assume no responsibility for any loss, expense or liability resulting from any 
claims or legal actions concerning a statement, inference, defamation, libel, violation of 

privacy, plagiarism, or, copyright or trademark infringement in a published ad. 3. Advertisers and agencies assume 
liability for all advertising content, including text, representation and illustrations, and also assume responsibility for 
any claim arising therefrom made against Publisher. 4. Publisher reserves the right to reject any advertising. 5. 
Publisher cannot be held responsible for circum-stances beyond its control causing delays in delivery or non-
delivery, such as acts of God. However, Publisher reserves the right to hold advertiser and or its advertising agency 
jointly and severally liable for such monies as are due and payable to Publisher for advertising its agent ordered and 
was published. Publisher will not be held liable for any errors or omissions on the reader service page since this is a 
free service. 6. Special positioning of advertisements, if available, will incur a 15% added charge. Advertisers 
ordering Cover 2 or 3 will incur a 15% added charge; Cover 4 will com-mand a 15% added charge. Publisher must 
acknowledge in writing its acceptance of a request for a specific preferred position. 7. If Publisher does not receive 
material by closing date, position may be lost. Publisher may use advertiser’s prior ad material if new material is not 
received in time. 8. No conditions other than those set forth here and on the rate card shall be binding on Publisher 
unless specifically agreed to in writing by Publisher. Publisher will not be bound by conditions printed or appearing 
on insertion orders or copy instructions which conflict with provisions of this rate card. Terms are subject to change 
by Publisher without notice. Production: Mechanical preparation for advertisements, such as typesetting, paste-up, 
copy changes, film duplications, film mailing and bringing ads within conformance of specifications, will be billed to 
the advertising agency or ad-vertiser and will be non-commissionable. Production charges may apply for 
miscellaneous artwork changes. For information on inserts, contact the sales department. Publisher will not be held 
liable for any errors and omissions when making changes to any artwork. Cancellations: Publisher will not accept 
any cancellations after the closing date. Notifications of cancellation must be received no later than the closing date 
and must be in writing.

http://industrialprintmagazine.com



